


BRIEF 
•  Kroll approached BHM to help 

coordinate and facilitate a 
highly confidential media 
parley with a limited number of 
key journalists / editors. 



KEY PERFRMANCE 
INDICATOR (KPI) 

•  Select and invite few media for 
one-on-one interviews with 
Kroll representatives. 

 
•  Coordinate interviews with 2-3 

key media guests 

•  Ensure publication of 
interviews in select media 

•  Deliver high quality audio 
visual recording for post event 
use 



STRATEGY 

•  With regards to the client’s demands, the 
approach was to organize an exclusive 
media parley, paying attention to the key 
media platforms. By this, client can be 
sure that genuine information goes to the 
public. 

•  The idea of inviting limited key media 
platform was to recognize the fact that 
the brand is unique and it was essential to 
place as such to the media. 



WHAT WE DID 

•  Invitation and coordination of specific for 
exclusive one-on-one interviews. 

•  Coordinated interview sessions with 4 key media 
platforms (print and online) 

•  Coordinated photography, video recording and 
editing at the event  

 
•  Content syndication to select media platforms 
 
•  Monitored the placement of press releases on  

various key media platforms (online and 
traditional)  

 
•  Sustained social media conversations during the 

event. 



SUMMARY OF THE 
MENTIONS  

•  Sustained a grand total of  190k views 
on the electronic medium 

•  303 online users shared our posts on 
various social media platforms 

•  Achieved  16.4m views on all the 
social media platforms sheared  

•  2 full page mentions in key key 
national dailies 

•  1 half page mention  



Media Reach 



OUTPUT 

•  Media: Print and Online 

•  Contents on  BUSINESSDAY, Pulse, Brand 
Essence, and BHM blog post are seen by 
over 1 million people. 

•  16.4million views across social media 
platforms 

•  Cumulatively, 303 online users shared our 
posts on various social media platforms.  

 
•  We sustained a total view of 190k electronic 

media. 



OUTCOME •  Better understanding of the Kroll business/
brand and its activities in the Nigerian 
market 

 
•  Catalogue of media shots for Mark 

Simmonds and Alex Booth available for Kroll 
media activities 

 
•  High quality video recording 
 
•  Reveal of the existence of a Kroll report 

available as data for media/public 
consumption 

PR Lesson: 
 
More often than not, an exclusive interview session trumps a traditional press conference. The intimacy of 
such interviews provides the basis for a deeper understand of the brand and its objectives for the media, 
arms the media with the information to become unwitting advocates of the brand and ultimately reduces 
chances of wrong information dissemination 
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SAMPLE PRINT 
MENTION  



SAMPLE ONLINE 
MENTION  
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