
BHM is a media and public relations company involved in reputation management, consumer engagement, 
content development, community and assets management, research and intelligence and media relations.

www.bhmng.com

Dettol created the Clean Naija Initiative to increase awareness, 
educate and drive behavioural change among Nigerians in order 
to achieve a cleaner nation through the continuous habit of 
handwashing.

DETTOL CLEAN NAIJA 
Purpose:  
� Dettol created the Clean Naija Initiative to increase awareness, educate and drive                         
behavioural change among Nigerians in order to achieve a cleaner nation                       
through the continuous habit of handwashing.    PR Activities  � BHM through the use of 
an enthralling brand ambassador, Funke Akindele and compelling and moving content 
formats directly educated and informed over 11.8million Nigerians on the need for a 
healthier and cleaner Nigeria.    Result  � As a result of these strategic PR activities, the 
fight to keep Nigerians healthier is now synonymous with the Dettol brand.  
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PR Activities
BHM, through the use of an enthralling brand ambassador, Funke 
Akindele alongside its compelling content formats directly educated 
and informed over 11.8million Nigerians on the need for a healthier 
and cleaner Nigeria.
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Result

As a result of these strategic PR activities, the fight to keep 
Nigerians healthier is now synonymous with the Dettol brand.
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