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We used a series of coordinated events, photo-ops and 
profiling to demonstrate how Star Lager Beer supports 
and encourages the best of Nigerian sports talents to 
shine on.
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www.bhmng.com

Black House Media (BHM) is a public relations and digital communications agency headquartered in Lagos. Founded in 
2006, Black House Media manages strategic communications programs for companies with interests in entertainment, 
lifestyle, fashion, media, consumer and technology.

Results
With several brands like Visa looking to leverage on the 
team qualifying for the winter Olympics, Star Lager 
Beer's campaign through PR saw involuntary third-party 
advocacy from the media leading to over 3 million 
people reached across all media touchpoints.


