To deliver Goldberg to fun-seeking and reward-loving men
across South West Nigeria with the use of the 4 pillars of
the classic Yoruba "Owambe” experience (wrapped in
stories of comedy and drama):

Music: juju, fuji, drums, live performances, praise songs
and dance.

Culture: fashion, style, oriki and history.

Food: Goldberg and local delicacies specific to the towns
and cities.

Association: communities, clubs, peer groups and clans.
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With 13 news releases issued
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potential consumers reached
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websites and blogs and most comments were positive.
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RESULT

with over 16 stops across western
Nigeria, the 3 month old campaign,
set out to uphold the yoruba
culture, saw over 78 million people
share about their experiences.

Black House Media (BHM) is a public relations and digital communications agency headquartered in Lagos. Founded in
2006, Black House Media manages strategic communications programs for companies with interests in entertainment,

BLACK HOUSE MEDIA lifestyle, fashion, media, consumer and technology.
www.bhmng.com



