
Created by the BHM team, in celebration of World Friendship Day, the 
campaign was put together to further drive, beer brand, 33 Export’s 

narrative of fostering and celebrating bonds.

Through the use of music star, Kcee’s search for a long-lost friend, 
BHM was able to drive unsolicited consumer participation in not just 
the search for Kcee’s friend but also friends of other consumers who 
eventually reconnected at a special dinner organised by the brand 

in their honor. 
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Results
The multiple endorsements by media, 
influencers and partnered platforms led 
to a broader knowledge of 33’’ Export’s 
position on fostering and celebrating 
bonds. 
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BHM is a media and public relations company involved in reputation management, consumer engagement, 
content development, community and assets management, research and intelligence and media relations.

www.bhmng.com


